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The population included 328 students who
belonged to the Business Administration program
during 2023 at a private Peruvian university. To
determine the sample, the researchers applied the
finite population formula and used a 95% confidence
level and a 5% margin of error, which allowed them
to establish a sample size of 178 students. The
participants belonged to the last four years of the
program and attended seven academic sections, under
the guidance of three faculty researchers, who also
served as instrument administrators. The sample
included 77 men (43%) and 101 women (57%), all
regular students.

The study used homogeneous probabilistic
sampling because the units of analysis corresponded
to students from the Faculty of Business in the last
four years of the Business Administration program,
all of legal age and with advanced knowledge of
business management. The participants took the
courses Business Development I, Design Thinking,
Innovation for Business, Entrepreneurial Thinking,
and Digital Transformation.

The study conceived the research technique as
the set of systematic procedures that allow
researchers to collect, analyze, and interpret data on a
given phenomenon (Arias & Covinos, 2020). The
researchers applied a mixed questionnaire, composed
of closed-ended and open-ended questions, as the
main instrument of the study. The instrument
consisted of 12 specific questions: the first five,
closed-ended, sought to identify prior knowledge
about artificial intelligence; the next three, also
closed-ended, explored students' perceptions about
competency acquisition according to Bloom's
Taxonomy (Anderson & Krathwohl, 2001); and the
final four, open-ended, addressed the perception of
the academic experience mediated by ChatGPT 3.5.
This methodological design ensured, on the one hand,
quantitative  validity through the statistically
calculated sample size and, on the other hand,
qualitative depth through category saturation in the
analysis of open-ended responses.

The researchers conducted the study during the
2023 academic year, a period in which the university
actively promoted the use of Al tools, such as
ChatGPT 3.5, for content development and case
analysis. The methodological dynamic included
comparative case tables that contrasted the results

derived from students' critical analysis with the
results that ChatGPT 3.5 generated, in order to
examine the consistency, applicability, and added
value of Al in practical and reflective academic work.
The study defined statistical analysis as the
process that allows researchers to organize, analyze,
and interpret data in order to identify patterns, trends,
and relationships (Creswell, 2003). The researchers
developed this analysis through case resolution in
groups of up to five students. The scheduled
curriculum included the cases, and students addressed
them through two solution approaches: the first,
which they prepared on the basis of critical analysis;
and the second, which Al generated through various
prompts. The researchers considered one academic
semester sufficient for the preparation of proposals
and the comparative analysis, which favored an
active and reflective educational process that William
Glasser's educational theory associates with greater
participation and knowledge retention (Glasser,
1998). The researchers structured the sequence of
activities for the final proposal in four phases:

» Formation of groups and assignment of cases
according to curricular development.

* Exploration of the use of ChatGPT 3.5.

» Preparation of a double-proposal solution
matrix, one proposed by the students and
another that ChatGPT 3.5 generated.

* Preparation of a final report with the
comparative analysis between the results that
ChatGPT 3.5 projected and the results that the
student groups obtained.

Finally, the three faculty members involved in
the study, who also authored the research, validated
the 12-question instrument, the double-proposal
solution matrix, and the structure of the final report to
guarantee the coherence and relevance of the
procedures used. The researchers also obtained
informed consent from the students and clearly
informed them about the objectives and procedures of
the study. The team ensured confidentiality,
anonymity, and information security, and established
a commitment to share the results with the
participants at the end of the research.

Throughout the research, the team respected the
fundamental ethical principles of educational
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Introduction George-Reyes et al. (2025) likewise report

The integration of artificial intelligence (Al)
into higher education has driven a significant
transformation in educational processes. Its
application enables institutions and teachers to
optimize repetitive tasks, personalize instruction, and
use resources more efficiently, which consolidates Al
as a key tool for educational innovation. This
technological growth has fostered a sustained
increase in research that examines its impact on
professional preparation at the university level.
Nevertheless, it has also generated debate about the
role of Al in the development of students' cognitive
and creative skills, since scholars question whether it
promotes innovation oOr encourages excessive
automation of thought (Franco-Lazarte, 2024).

In the current university context, the adoption
of ChatGPT and other generative Al tools has raised
expectations because of their potential to optimize
academic productivity and provide immediate
academic support. However, systematic reviews
show that, despite the substantial increase in studies,
empirical evidence on their pedagogical effect
remains heterogeneous and, in many cases,
insufficient to validate concrete benefits (Zawacki-
Richter et al., 2019; Bond et al., 2023). Recent
research also indicates that students value their
practical usefulness but express reservations about
reliability, ethics, and adaptation to the academic
profile (Stohr et al., 2024). In this scenario,
researchers need to understand how students in
business programs perceive their academic
experience with ChatGPT 3.5 in order to identify
opportunities and challenges in the development of
business competencies with the support of artificial
intelligence.

The integration of Generative Artificial
Intelligence (GenAl), such as ChatGPT, into higher
education has raised concerns about academic
integrity and the reliability of content that these
systems produce. Although researchers recognize its
potential to improve academic written production and
critical thought, ethical dilemmas about its use
persist. Among business students, Elbaz et al. (2024)
show that personal morality and religious ethics
influence the acceptance of ChatGPT and attitudes
toward academic dishonesty. Sila et al. (2023) and

uncertainty about the accuracy of information that
these systems produce, which underscores the need to
strengthen ethical digital literacy and critical thought.
In the business field, GenAl appears as a driver of
innovation that requires new competencies in
communication and management (Zhang & Zhang,
2025; Al-Okaily et al., 2025). Studies in Latin
America, however, remain scarce; therefore, this
work seeks to explore the perceptions and ethical
factors that influence its use among undergraduate
students in Peru (Velasquez-Astuhuaman & Libaque-
Saenz, 2024).

This study aims to explore how undergraduate
students in a business school at a Peruvian university
perceive their academic experience with ChatGPT
3.5 as an academic support tool during 2023.
Knowledge of how future professionals interpret and
adopt GenAl proves essential to identify new digital
and ethical competencies that respond to the demands
of the current business environment. Within this
framework, the research seeks to answer the
following question: What is the perception of the use
of ChatGPT 3.5 in courses for professional
preparation in business?

Methodology

To respond to the proposed objective and
maintain coherence with the institutional research
lines related to applied knowledge generation, the
researchers developed the study within the pragmatic
paradigm. This paradigm allowed them to address
real-world problems through the integration of
diverse data sources and complementary approaches
and prioritized the usefulness and applicability of
results in specific contexts (Weaver, 2018). Within
this framework, the researchers adopted the
analytical-synthetic method and a mixed approach,
which integrated quantitative and qualitative
procedures in a complementary manner. The study
followed a case study design, with convergent
triangulation and a cross-sectional scope; this design
allowed the simultaneous collection and analysis of
both types of data, as well as their subsequent
integration, to achieve a more complete and robust
interpretation of the phenomenon under study
(Creswell & Plano Clark, 2017).
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ABSTRACT

The integration of artificial intelligence (Al) into higher education
has driven a significant transformation in educational processes.
This study aimed to explore undergraduate students' perceptions of
their academic experience with ChatGPT 3.5 as an academic
support tool in a business school at a Peruvian university during
2023. The research followed the pragmatic paradigm, the
analytical-synthetic method, and a mixed approach, with a
convergent case study design, triangulation, and a cross-sectional
scope. The sample included 178 Business Administration students,
who answered a questionnaire with eight closed-ended questions
and four open-ended questions, which sought to identify their
knowledge, experiences, and attitudes toward Al. The results
showed a predominantly positive perception of ChatGPT and
highlighted its contribution to autonomous study, content
comprehension, and the development of analytical and creative
skills. Participants valued its usefulness for access to reliable
information, rapid resolution of doubts, and reinforcement of their
capacity for academic innovation. The analysis also showed that
confidence in the tool and familiarity with its use increased their
willingness to integrate it into future academic experiences.
Overall, the results provide relevant empirical evidence on
ChatGPT's potential as a pedagogical resource and underscore the
need to promote institutional policies directed toward digital
literacy and Al ethics.

KEYWORDS: Learning perceptions, ChatGPT, artificial intelligence,
business education

RESUMEN

La incorporacion de la inteligencia artificial (IA) en la educacion
superior ha impulsado una transformacion significativa en los
procesos de ensefianza y aprendizaje. El objetivo del estudio fue
explorar la percepcion de la experiencia de aprendizaje de los
estudiantes de pregrado respecto del uso de ChatGPT 3.5 como
herramienta de apoyo académico en una escuela de negocios de una
universidad peruana durante el afio 2023. Se enmarcod en el
paradigma pragmatico, el método analitico-sintético y el enfoque
mixto, con disefio de estudio de caso, de tipo convergente, con
triangulacion y corte transversal. La muestra estuvo conformada
por 178 estudiantes de la carrera de Administracion, quienes
respondieron un cuestionario compuesto por ocho preguntas
cerradas y cuatro abiertas, orientado a identificar sus
conocimientos, experiencias y actitudes frente a la IA. Los
resultados evidenciaron una percepcion mayoritariamente positiva
hacia ChatGPT, destacando su contribucion al aprendizaje
autdbnomo, a la comprension de contenidos y al desarrollo de
habilidades analiticas y creativas. Los participantes valoraron su
utilidad para acceder a informacion confiable, resolver dudas con
rapidez y fortalecer su capacidad de innovacion académica.
Asimismo, se observo que la confianza en la herramienta y la
familiaridad con su uso incrementan la disposicion a integrarse en
futuras experiencias de aprendizaje. En conjunto, los hallazgos
aportan evidencia empirica relevante sobre el potencial de
ChatGPT como recurso pedagogico y subrayan la necesidad de
promover politicas institucionales orientadas a la alfabetizacion
digital y a la ética en la [A.

PALABRAS CLAVE: Percepciones del aprendizaje, ChatGPT, inteligencia
artificial, educacion empresarial
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